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This article was prepared from a history of the Charlotte 
Office being compiled by Orion N. Hutchinson, advisory 
partner. 
Americans accustomed to looking Westward for signs 
of economic expansion are apt to overlook the resur-
gence over recent years on the Middle-Atlantic Sea-
board. The people of the Carolinas are content to let 
the facts speak for themselves. North Carolina's motto, 
Esse Quam Videri, means "To Be Rather Than To 
Seem." The thought is applicable to Haskins & Sells in 
Charlotte, whose clients, some of which are named in 
this article, have had an active role in the development 
of the Carolinas. 
The Firm's estimate of what was about to happen in 
this region led to the opening on December 1, 1925, of 
its "Carolina area office in Charlotte," the first office of 
a national accounting firm to be established there. Ten 
days earlier, Orion N. Hutchinson had driven with his 
family down from Baltimore, where he had been assist-
ant manager of the H&S office, in time for Thanksgiving 
and the opening of the new office he was to manage for 
31 years. 
In those days cotton was still "king" in the Carolinas, 
and Cannon Mills Company, which was to remain a 
client to this day, was among the five clients that con-
tributed to the gross revenue of $17,000 in the new 
office's first fiscal year. With the addition of 90 new 
clients in the next four fiscal years, the permanence of 
the Charlotte Office was assured. Mr. Hutchinson be-
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Textiles and tobacco are leading products of the Carolinas. 
Charles Jones (I.), tobacco buyer for Sanford Tobacco 
Company, discusses tobacco grades with William H. Convey, 
principal, and Paul A. Bell (r.), staff accountant. Each 
hogshead contains about a thousand pounds of compressed, 
golden, flue-cured leaf used mostly in cigarettes. 
came a member of the Firm in 1931 and continued as 
partner-in-charge of Charlotte until he retired in 1956. 
Kay J. Jennell succeeded him, and is in charge today. 
In recent history, gross revenue increased 61 per cent 
in the first half of the 1950's (1951-55) over the pre-
ceding five years (1946-50), 56 per cent in the second 
half (1956-60), and 37 per cent in the three-year period 
1961 to '63 over the three preceding years (1958-60). 
Since its founding the office's quarters have had to 
be enlarged eight times, until in 1961 they were moved 
into the new North Carolina National Bank building. 
This bank and two others in Charlotte are housed in 
modern high-rise structures that symbolize North Caro-
lina's leadership in the new South. By July of this year, 
the office force exceeded fifty people. 
Though the Charlotte Office is a "traveling office" 
with engagements in 1963 that required services in 
116 localities, the staff accountants average only about 
15 per cent of their nights away from home. Driving to 
work is not difficult in North Carolina, which operates 
the largest state-administered highway system in the 
U. S. Engagements take our men from the pine lands 
of the Coastal Plain region—where most tobacco, cot-
ton, and other crops of the Carolinas are grown—West-
ward to the more heavily industrialized and populated 
Piedmont Plateau, and on to the Smokies and Blue Ridge 
Mountains—where the late Thomas Wolfe of Asheville 
saw "width to the eye, a smoking sun-hazed amplitude, 
the world convoluting and opening into the world..." 
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a Kay J. Jennell (r.), partner-in-charge, and Orion N. Hutchinson, his predecessor, chat with 
police officer in front of Ovens Auditorium and Charlotte Coliseum. Hornet's nest on shoulder 
patch is Charlotte's symbol, recalling Cornwallis' description of the city's hostile reception 
of British in 1780. 
b Above lobby of North Carolina National Bank, at Charlotte, J. William Stewart, Jr. (r.), 
partner, meets with Herbert M. Wayne, Executive Vice President. Charlotte office is on the 
tenth floor of bank's new office building. 
C William Templeton (I.), Assistant Plant Manager at the Fort Mill Plant of The Springs Cotton 
Mills, explains the rewinding of cotton yarn from spinning bobbins onto "cheeses" to Samuel 
W. McNairy, assistant accountant. 
Jim Funderburk, now a tax principal, 
learned how cold the South can get 
when he was back in those mountains 
serving a client at Spruce Pine. The 
hotel lobby was overheated by an open 
fire when he got in late from work, and 
he noticed the manager turn down the 
thermostat as he went up to bed. A 
blizzard struck sometime after mid-
night driving the temperature down. 
By morning the faucet's drip was an 
icicle, and the toilet bowl was frozen 
hard. As he left his room, he heard the 
sharp report of a pipe bursting inside 
the wall. Such experiences make Spruce 
Pine the setting for many a yarn when 
the Charlotte staff starts reminiscing. 
The mountains are more hospitable 
in the summertime. The mile-high coun-
try is within easy reach of H&S families 
in search of cool-weather recreation, 
surrounded by folklore and long vistas. 
Those who prefer salt water have 450 
miles of Carolina coastline offering vari-
ety from the windswept beaches of 
Hatteras, North Carolina, to the urbane 
charm of Charleston, South Carolina, 
convincing proof of this area's claim to 
being a "variety vacationland." 
To understand the growth of our 
practice in the Carolinas one must look 
behind it to the economy it serves. At 
the base one finds a state of mind and 
spirit, a compulsion for knowledge that 
goes back to the founding of the coun-
try's first state university at Chapel Hill 
in 1789. It is this same search for knowl-
edge that animates the Research Tri-
angle today, with its angles at Durham, 
Raleigh, and Chapel Hill, where aca-
demic and industrial research centers 
cooperate toward improving the per-
formance of the agricultural and indus-
trial products of the Carolinas. Chem-
strand Division of Monsanto Company 
maintains a research center there. The 
spirit of the Carolinas also finds expres-
sion in Charlotte's new Coliseum that 
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seats 13,500 and the adjoining 2,500-
capacity Ovens Auditorium, which to-
gether have become one of the enter-
tainment and cultural centers of the 
Carolinas. 
Textiles and tobacco dominate the 
economy of the Carolinas. North Caro-
lina leads all states in production of 
textiles, followed closely by South Caro-
lina, which in turn leads in bleaching 
and finishing textiles. Together their 
mills consume 5 million bales of cotton 
a year, more than seven times the 
amount grown in the two states now 
that their agriculture has become less 
cotton centered and more diversified. 
Four of the nation's biggest mill group 
companies are Charlotte office clients. 
North Carolina and South Carolina 
rank as the country's first and third 
tobacco-producing states (Kentucky is 
second). Each working day 3 million 
dollars are sent from North Carolina 
alone to Washington in Federal tobacco 
taxes. Two of the country's largest to-
bacco companies are H&S clients. The 
Charlotte Office participates in these 
engagements, but it also has a great 
many small and medium-sized clients 
in both tobacco and textiles. 
Forest products continue to be of 
major importance. North Carolina ranks 
first in production of wood and up-
holstered furniture, and in South Caro-
lina, loblolly pine is a major source of 
saw timber, pulp wood and cellulose. 
The Carolina mills of Champion Pa-
pers, Inc., an H&S client, digest 1,100 
cords of pine and 500 cords of hard-
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wood from the Carolina forests daily. 
At the same time, through the Com-
pany's progressive policy of forest man-
agement, 30 million seedlings have 
been planted since 1938 on its 325,000-
acre holdings in the Carolinas. 
The utility industry has been a leader 
in the development of the area and 
serves as a barometer of economic 
growth. Duke Power Company has in-
vested some $500 to $600 million in 
expansion and improvement of plant 
facilities in the past ten years. Duke 
Power, with Carolina Power and Light 
Company, South Carolina Electric and 
Gas Company, and a Virginia utility, 
together have formed an affiliate 
through which they recently completed 
d Staff accountant James E. Gerstemei-
er, collector of antique cars, picnics with 
his family on the shore of artificial lake 
behind one of Duke Power Company's 
dams. 
e Senior accountant Robert F. Watson, 
on analytic review of Piedmont Natural 
Gas Company, Inc., discusses operating 
statistics with Charles Pugh, Chief Gas 
Controller (r.). Piedmont began opera-
tions in Charlotte in 1951 with a million-
dollar operating revenue, had $22 million 
last year. 
f Joseph F. Kenney (I.), Budget Director 
of Duff-Norton Company, explains pro-
duction chart to William J. Hall, Jr., sen-
ior accountant. The company is one of 
the country's leading manufacturers in 
the material handling industry, producing 
a complete line of hoisting and jacking 
equipment. 
g In furniture department of J. B. Ivey & 
Company, J. William Stewart, Jr. talks 
with George M. Ivey, President and 
Treasurer, seated in famous Carolina 
rocker. Half of the nation's bedroom fur-
niture and a third of its dining room fur-
niture are made in the state. 
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a nuclear power plant in South Carolina. 
Other industries are growing up or 
coming into the Carolinas, giving the 
economy better balance. Particularly 
during the administrations of North 
Carolina's current Governor, Terry San-
ford, and his predecessor, Luther H. 
Hodges, much new industry has been 
attracted by active promotion through-
out the country and abroad. 
Though some of our Carolina clients 
are the biggest in their field, at least 
one of the smallest—the Lancaster & 
Chester Railway Company, a subsid-
iary of Springs Mills, Inc. The late 
Colonel Elliott White Springs, one of 
South Carolina's most unforgettable 
characters, when he was president used 
to say proudly of his 28-mile line, "The 
Lancaster & Chester is the only railroad 
in the United States with one Vice Pres-
ident for each mile of track." The Lan-
caster and Chester counts Gypsy Rose 
Lee, Lucius Beebe, and Lowell Thomas 
among its honorary officials. 
The Charlotte Office has done its best 
to help the North Carolina Association 
of CPAs organize for growth. Three of 
our partners, Messrs. Hutchinson, Jen-
nell, and Stewart, have served as its 
president. Another partner, Julius W. 
Phoenix, Jr., since transferred to the Ex-
ecutive Office, served on its tax com-
mittee and was instrumental in assisting 
the state with a major revision of the 
tax laws which encouraged new indus-
try to come to North Carolina. 
In retrospect, the Firm's careful plan-
ning in the 1920's, which foretold an 
economic revival for the Carolinas, has 
been justified by subsequent events. 
h Charles A. Trice, partner (I.), with J. W. 
Medford, Executive Vice President of The 
Springs Cotton Mills, outside the Com-
pany's executive office building. The di-
versified activities of the Company and 
its affiliates include textile manufactur-
ing, insurance, newspaper publishing, 
banking and real estate. 
i The tax group of the Charlotte office 
(I. to r.): James O. Funderburk, principal; 
Eugene O. Daniels and Robert F. Watson, 
senior accountants; and Raymond G. Hil-
liard, senior assistant. 
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